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Issue Opens:  Jan 25, 2021; Issue Closes: Jan 28, 2021; Price Band: ₹384 - 385 

Recommendation 

NOT RATED 
 

Issue Details 
Face Value ₹10 
Public Issue ~1.07 Cr shares 
Price Band ₹384 - 385 
Issue Size# ₹413 Cr  
Bid lot 38 Equity shares 
Issue Type OFS & Fresh Issue 
Post Issue M. Cap: ~₹1,253cr; # - at upper band 
 

 % Shareholding Pre IPO Post IPO 
Promoter group 61.3 54.4 
Public 38.7 45.6 
Post Issue percentage is at upper price band   

 
Share Reservation %  of Net Issue 
QIB 75 
NII 15 
Retail 10 

 
Company Management 

Mr. Rajendra Gandhi M.D. 
Mr. Rajiv Mehta CEO 
Mr. Shashidhar SK CFO 
 
Issue Managers 

BRLMs 
Edelweiss Financial and 
JM Financial 

Registrar 
KFin Technologies Pvt. 
Ltd. 

Source: RHP 
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Stove Kraft is a kitchen solutions and an emerging home solutions 
brand. It offers a wide array of products covering these categories 
via its affordable (“Pigeon”, ~86% FY20 revenues), semi-premium 
(“Gilma”, ~3%) and Premium (“BLACK + DECKER”) segments. 

Wide product portfolio and focus on brands to drive growth: 
Although the growth rate in recent years is appearing low, the same 
can be attributed to strategic move to reduce co-branding business 
with OMCs and focusing more on its own brands. As per DRHP, RHP 
and industry reports, its key categories like pressure cookers and non-
stick cookware have posted volume CAGR of ~25% and ~20%, 
respectively over FY17-20. We believe that the other categories can 
maintain mid to high teens volume growth while scale up of premium 
segment, product portfolio expansion, geographic diversification and 
bottoming out of mid-premium segment can aid revenue growth.  

Operating leverage and debt reduction to sustain profitability: 
~776bp YoY jump in H1FY21 EBITDAM has been due to factors like 
low promotion (~230bps), conveyance (~110bps) and employee 
(~300bps) related expenses among others. As per management, the 
advertisement spends are likely to return to normal levels in FY22E. 
We expect operating leverage to result in EBITDAM of ~9% during 
FY22E-23E. Moreover, post debt reduction form net proceeds, the 
company is likely to be net-debt free which will also aid profitability. 

Outlook & Valuation: We believe that focus on own brands, portfolio 
and geographic expansion can aid overall revenue CAGR of ~10% over 
FY20-23E. Our margin estimates yield flattish EBITDA growth while 
benefits from lower interest cost would get negated by tax incidence 
in FY23E from nil tax during FY21-22E. The higher price band of `385 
implies FY23E P/E of ~27x, which is reasonable in our opinion. 

Financial Summary 
Consolidated FY19 FY20 FY21E FY22E FY23E 
Revenue (`Cr) 641 670 697 792 897 
YoY (%) 21.2 4.5 4.0 13.6 13.3 
EBITDA % 4.7 5.0 12.0 9.0 8.9 
EPS (`) 0.2 1.0 16.4 16.2 14.5 
PE (x) 1,709.6 396.6 23.5 23.7 26.6 
EV/EBITDA (x) 51.7 46.5 15.1 17.3 15.4 
ROE (%) - - 19.5 17.0 13.8 
ROCE (%) 4.9 8.2 20.5 16.3 13.5 

 

Source: RHP; IIFL Research; Per share data and relevant ratios based on post IPO o/s Shares. 

mailto:research@iifl.com
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Offer Details 

The total issue size is ₹413cr, which consist of Fresh Issue of ₹295cr and Offer for sale of 
~0.83cr shares aggregating to `318cr at the upper end of the price band. Of the net proceeds 
from the fresh issue, `76cr is proposed to be utilized towards repayment/ pre-payment, in full 
or part, of certain borrowings availed by the company. 

Business Description 

Started in 1999 as single brand small LPG stove manufacturing company, Stove Kraft Limited 
has grown to become a kitchen solutions and an emerging home solutions brand. It is a leading 
brand for kitchen appliances in India, one of the dominant players for pressure cookers and 
amongst the market leaders in the sale of free standing hobs and cooktops (Source: F&S 
Report, sponsored by the company).  

Stove Kraft manufactures and retails a wide and diverse range of affordable (value segment), 
quality products under “Pigeon” brand, including, inter alia, cookware, cooking appliances and 
household utilities (including consumer lighting). 

Exhibit 1: Wide array of products under value for money “Pigeon” Brand 

Cookware 
Cooktops and Other 

Kitchen Solutions Small Appliances Other Products 

Pressure cookers Hobs Mixer Grinders Emergency lamps 
Titanium Hard anodized 

cookware 
Glass cooktops Rice cookers Water bottles and 

flasks 

Wondercast cookware Stainless steel 
cooktops 

Electric kettles Aluminum ladders 

Non-stick cookware Induction cooktops Toasters Cloth dryers 
Electric rice cookers Chimneys Sandwich makers Dustbins 

  
Knives Floor mops 

  
Steam irons Tiffin box 

  
Juicers  

  
Food steamers  

  
Electric grills  

  

Handy vegetable 
chopper  

 

Source: RHP, IIFL Research 
They currently offer a wide range of products such as chimney, hobs and cooktops under the 
“Gilma” brand, which is targeted at the semi-premium segment. These are old exclusively 
through “Gilma” branded stores which are designed to offer the customer a modular kitchen 
experience.  
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Exhibit 2: Presence across premiums categories 
Cooktops and Other Kitchen Solutions Small Appliances Other Products 

“Gilma” Brand “BLACK + DECKER” Brand 
Chimneys Food processors Steam irons 

Hobs Juicers Dry irons 
Cooktops Hand blenders Water heaters 

Kitchen Sinks Hand mixers Oil fin radiators 

 Mini choppers  
 

Oven toaster grills  
 

Rice cookers  
 

Coffee makers  
 

Toasters  
 

Sandwich makers 
 

 
Kettles 

  

Source: RHP, IIFL Research 
The company is also an exclusive licensee for the “BLACK + DECKER” brand till December 31, 
2027, which will enable them to exclusively retail, and provide post-sales services in relation to, 
a wide range of products such as blenders and juicers, breakfast appliances, small cooking 
appliances and small domestic appliances in India under the same brand. 

Exhibit 3: Revenue contribution by brands 
Brands FY18 FY19 FY20 H1FY20 H1FY21 
Pigeon 86.89% 81.24% 86.20% 80.86% 76.90% 
Gilma 5.58% 3.75% 2.54% 2.36% 5.43% 
BLACK + DECKER 0.88% 2.67% 2.70% 2.37% 1.50% 

 

Source: RHP, IIFL Research 

As of September 30, 2020, Stove Kraft manufactures 79.75% of its “Pigeon” and “Gilma” 
branded products at its well-equipped and backward integrated manufacturing facilities at 
Bengaluru (KT) and Baddi (HP), which helps in monitoring and controlling quality and cost.  

These facilities are well connected with nine strategically located C&F agents. The company 
has separate distribution network for each of our “Pigeon”, “Gilma” and “BLACK + DECKER” 
brands. Stove Kraft has 651 distributors in 27 states and five union territories of India and 12 
distributors for its products that are exported. The C&F agents and Distributors are connected 
to with a dealer network comprising of over 45,475 retail outlets which are driven through a 
sales force of 566 personnel. The “Gilma” brand products are sold through 65 exclusively 
branded outlets owned and operated by franchisees across four states and 28 cities and 
towns. The company also exports under “Pigeon” brand or as OEM  manufacturer to countries 
in  North America, Middle East, Africa and the Indian subcontinent.  
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Exhibit 4: Domestic geographic footprint 

State/UT Pigeon OM Pigeon LED GILMA B&D 
Dealers Dealers Franchise Dealers 

Andhra Pradesh 1,041 
2,290 

18 
20 Telangana 942 19 

Karnataka 3,204 3,023 19 - 
Kerala 2,610 832 6 17 
TN 4,609 2,908 3 40 
MP & Chhattisgarh 2,536 233 - - 
Gujarat 1,511 - - - 
Maharashtra 3,005 574 - 344 
Rajasthan 2,057 493 - 33 
Delhi 818 - - 150 
Greater Punjab 2,249 - - 109 
Haryana 673 - - 31 
Uttar Pradesh & 
Uttarakhand 1,531 979 - 29 

West Bengal 2,353 - - - 
Bihar 527 - - - 
Jharkhand 875 86 - - 
Orissa 847 - - - 
NE 1,281 615 - - 
Total 32,669 12,033 65 773 

 

Source: RHP, IIFL Research 
 

Exhibit 5: Valuation comparison  

 Company 
Mcap  CMP EPS (`) P/E (x) ROE (%) 
(` Cr) (`) FY22E FY23E FY22E FY23E FY22E FY23E 

TTK Prestige 8,305 5,991 164.3 189.1 36.5 31.7 14.5 14.8 
Stove Kraft 1,253 385 16.2 14.5 23.7 26.6 17.0 13.8 

 

Source: Company, IIFL Research 
 

Key Risks  

 Numerous Litigations and legal proceeding: As per the risk factors, the “Pigeon” brand 
is the subject matter of litigation, where the company had permitted an associate 
company to manufacture certain products under the said brand. Also, the same 
associate company has not filed annual returns for more than three years where the 
company’s promoter is one of the directors. As per the management the company is 
now defunct, the independent chairman is taking the necessary steps to file the returns 
and they believe that they have the necessary exemptions with regards to issues 
pertaining to this associate company. However, there are other various issues criminal 
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complaint for operating the old facility without obtaining the requisite consents under Air 
Act and failure to obtain requisite approvals for carrying out industrial development 
program at a portion of land which is part of the Bengaluru facility. 

 Geographic Concentration: During the six month periods ended September 30, 2020 
and September 30, 2019 and Fiscals 2020, 2019 and 2018, the revenues from sales in 
southern Indian states accounted for 47.76%, 61.74%, 50.84%, 60.50% and 61.54%, 
respectively of total income, respectively. Any event negatively affecting these states, 
including but not limited to economic downturn, natural disasters or political unrest, 
could have a material adverse effect on its business and results of operations.  

 

 



  

 

 

DISCLAIMER 
 
Recommendation Parameters for Fundamental/Technical Reports: 
 
Buy – Absolute return of over +10% 
Accumulate – Absolute return between 0% to +10% 
Reduce – Absolute return between 0% to -10% 
Sell – Absolute return below -10% 
 
IIFL Group | IIFL Securities Ltd (CIN No.: L99999MH1996PLC132983) Office No 1, Gr Floor, Hubtown Solaris, NS Phadke Marg, Andheri, Vijay 
Nagar, Mumbai - 400069. Tel.: (91-22) 2580 6650 *Customer Service: 40071000 *Stock Broker SEBI Regn: INZ000164132 *NSE: 10975 *BSE: 
0179 *MCX:55995 *NCDEX:378 *Depository: INDP185 2016 *MF Distributor ARN: 47791, *PMS SEBI Regn.: INP000002213, *Investment Adviser 
SEBI Regn. : INA000000623, *Research Analyst SEBI Regn:- INH000000248 | Kindly refer to www.indiainfoline.com for detailed disclaimer and 
risk factors. 
 
For Research related queries, write at research@iifl.com 
 
For Sales and Account related information, write to customer care: cs@iifl.com or call on 91-22 4007 1000 
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